media culture and society journal

media culture and society journal stands as a pivotal publication within the fields of
media studies, cultural analysis, and societal research. This journal explores the intricate
relationships between media forms, cultural expressions, and social structures, offering
critical insights into contemporary communications and their influence on public life.
Recognized for its interdisciplinary approach, the media culture and society journal
publishes rigorous academic articles that examine the dynamics of media technologies,
audience reception, cultural identities, and power relations. Scholars and practitioners alike
rely on this journal to stay informed about evolving trends and theoretical advancements in
media culture. This article provides an in-depth overview of the media culture and society
journal, including its scope, key themes, editorial standards, and its role in shaping media
scholarship. The following sections will guide readers through the essential aspects of this
influential publication.

Overview of the Media Culture and Society Journal

Key Themes and Research Areas

Editorial Standards and Scholarly Impact

Role in Contemporary Media Studies

Access and Submission Guidelines

Overview of the Media Culture and Society
Journal

The media culture and society journal is an internationally respected academic periodical
dedicated to the study of media and its intersections with culture and society. Established
to foster scholarly dialogue, the journal provides a platform for critical inquiry into how
media shapes and reflects social realities. It publishes peer-reviewed articles that engage
with theoretical frameworks and empirical research, covering a broad spectrum of media
forms including television, film, digital platforms, and print media. The journal appeals to
academics, researchers, and students interested in media theory, cultural studies,
communication, and sociology. By bridging multiple disciplines, it encourages a holistic
understanding of media's role within contemporary societies.

Historical Development

Since its inception, the media culture and society journal has evolved alongside the media
landscape, adapting its focus to include emerging digital technologies and changing
cultural practices. The journal has consistently maintained a commitment to



interdisciplinary research, integrating perspectives from critical theory, political economy,
and cultural sociology. This historical trajectory reflects the journal’s responsiveness to
transformations in media production, distribution, and consumption patterns worldwide.

Publication Frequency and Format

The media culture and society journal is typically published quarterly, featuring original
research articles, review essays, and critical commentaries. Each issue is curated to
balance theoretical contributions with case studies and empirical analyses, ensuring
comprehensive coverage of contemporary media phenomena. The journal’s format is
accessible both in print and online, facilitating broad dissemination within the academic
community.

Key Themes and Research Areas

The core of the media culture and society journal lies in its exploration of diverse themes
that illuminate the complex interplay between media and social life. The journal addresses
topics that include, but are not limited to, media representation, identity construction,
globalization, power dynamics, and technological change.

Media Representation and Identity

One of the central research areas focuses on how media representations influence and
construct social identities related to race, gender, class, and ethnicity. Articles often
analyze portrayals in television, film, and digital media to understand the impact of
stereotypes, narratives, and visual culture on public perceptions and cultural identity
formation.

Globalization and Media Flows

The journal extensively examines the global circulation of media content and its
implications for cultural exchange and hegemony. This theme investigates how
transnational media networks and digital platforms facilitate the spread of cultural
products, as well as the resistance and adaptation processes within local contexts.

Technology and Media Change

Technological innovation is a persistent focus, with research exploring how new media
platforms, social networks, and digital communication tools transform social interactions,
media consumption habits, and political engagement. The journal highlights the societal
consequences of these technological shifts, including issues of surveillance, privacy, and
digital labor.



Power, Politics, and Media

Critical analysis of power relations in media systems forms a significant component of the
journal’s scholarship. This includes studies of media ownership, regulatory frameworks,
ideological production, and the role of media in shaping public discourse and policy.

Media representation and identity politics

Global media flows and cultural globalization

Digital media technologies and social change

Political economy and media power structures

e Audience reception and participatory cultures

Editorial Standards and Scholarly Impact

The media culture and society journal upholds rigorous editorial policies to ensure the
publication of high-quality, original research. Submissions undergo a thorough peer-review
process conducted by experts in relevant fields, assessing the methodological soundness,
theoretical contribution, and clarity of expression. This commitment to academic integrity
reinforces the journal’s reputation as a leading source of authoritative media studies
research.

Peer Review Process

Each manuscript submitted to the media culture and society journal is evaluated by
multiple reviewers who provide detailed feedback to the authors. This process promotes
scholarly rigor and helps maintain the journal’s standards of excellence. The double-blind
review system also ensures impartiality and confidentiality throughout evaluation.

Impact and Citation Metrics

The journal enjoys a strong presence in academic databases and is frequently cited in
media studies literature, reflecting its influence on the field. Its impact factor and citation
metrics demonstrate the journal’s role in advancing theoretical debates and empirical
research. Researchers cite the media culture and society journal to support critical
arguments and to engage with contemporary discussions on media and society.



Role in Contemporary Media Studies

The media culture and society journal significantly shapes contemporary media studies by
fostering interdisciplinary dialogue and promoting innovative research methodologies. It
serves as a nexus for scholars investigating the cultural and societal dimensions of media in
an era marked by rapid technological and social transformation.

Influence on Academic Curriculum

The journal’s articles are widely incorporated into university syllabi for courses related to
media theory, cultural studies, and communication. Its comprehensive coverage of current
issues equips students and educators with critical perspectives necessary for understanding
media’s evolving landscape.

Facilitating International Scholarship

By publishing contributions from scholars around the globe, the media culture and society
journal encourages a diverse range of viewpoints and cross-cultural comparisons. This
inclusivity enriches academic discourse and promotes a global understanding of media
phenomena.

Access and Submission Guidelines

The media culture and society journal provides clear guidelines for authors interested in
submitting their work. It offers open access options alongside traditional subscription
models to maximize accessibility for researchers and practitioners.

Submission Requirements

Manuscripts must adhere to specified formatting and citation styles, typically following
established academic conventions. Authors are encouraged to present innovative research
that contributes to the journal’s thematic scope and engages with current scholarly
debates.

Access Options

The journal is available through institutional subscriptions and individual memberships, with
many articles accessible online via academic platforms. Open access publications within
the journal allow broader dissemination and greater visibility for authors’ work.



Frequently Asked Questions

What is the focus of the Media, Culture & Society
journal?

Media, Culture & Society is an interdisciplinary journal that explores the relationship
between media, culture, and society, including the impact of media technologies, cultural
practices, and social change.

How often is the Media, Culture & Society journal
published?

The Media, Culture & Society journal is typically published bimonthly, with six issues
released each year.

Who can submit articles to the Media, Culture & Society
journal?

The journal welcomes submissions from scholars, researchers, and practitioners in fields
related to media studies, cultural studies, sociology, communication, and related
disciplines.

Is Media, Culture & Society a peer-reviewed journal?

Yes, Media, Culture & Society is a peer-reviewed academic journal, ensuring that all
published articles meet high scholarly standards through rigorous review.

Where can | access articles from the Media, Culture &
Society journal?

Articles can be accessed through academic databases such as SAGE Journals, university
libraries, or by subscribing directly through the journal's official website.

What are some common themes explored in Media,
Culture & Society?

Common themes include media representation, digital culture, media policy, identity and
audience studies, globalization, and the social impact of emerging media technologies.

How does Media, Culture & Society contribute to
understanding contemporary media issues?

The journal provides critical analyses and empirical research that deepen understanding of
how media shapes and is shaped by cultural and social dynamics in contemporary society.



Additional Resources

1. Media Culture: Cultural Studies, Identity and Politics Between the Modern and the
Postmodern

This book explores the relationship between media culture and social identity in the context
of modern and postmodern cultural theories. It provides a comprehensive analysis of how
media shapes political and cultural discourse, emphasizing the role of media in constructing
social realities. Through case studies and theoretical insights, it examines the intersections
of media, culture, and power.

2. Understanding Media: The Extensions of Man

Marshall McLuhan's seminal work delves into how media technologies extend human
senses and alter societal structures. It introduces key concepts such as "the medium is the
message," highlighting the transformative impact of media on culture and communication.
The book remains foundational for those studying media culture and its societal
implications.

3. Media and Society: Critical Perspectives

Offering a critical examination of the media's role in society, this book investigates issues
such as media ownership, representation, and audience reception. It discusses how media
institutions influence public opinion and cultural norms. The text blends theory with
contemporary examples to provide a nuanced understanding of media dynamics.

4. Media Culture and Society

This comprehensive volume addresses the interplay between media, culture, and social
change. It covers a range of media forms, from traditional broadcasting to digital platforms,
analyzing their cultural significance. The book also considers the implications of
globalization and technological advancements on media practices.

5. Media, Culture and Society in the Digital Age

Focusing on the digital transformation of media, this book explores how online platforms
reshape cultural production and consumption. It examines topics such as social media,
digital activism, and the economics of digital media. The analysis highlights the shifting
power relations between media producers and audiences in contemporary society.

6. Cultural Studies and the Media

This text introduces key concepts and debates within cultural studies as they pertain to
media analysis. It emphasizes the role of media in constructing cultural identities and
power structures. Through diverse examples, the book illustrates how media culture
intersects with issues of race, gender, and class.

7. The Media and Modernity: A Social Theory of the Media

John B. Thompson's work offers a sociological perspective on media's role in modern
society. It theorizes how media influence social interactions, public discourse, and cultural
norms. The book integrates classical and contemporary social theory to explain the media's
transformative effects.

8. Media, Culture and Society: An Introduction

This introductory text provides a broad overview of media studies, focusing on the
interconnections between media, culture, and society. It covers foundational theories and
contemporary challenges, including media ethics and regulation. The book is designed to



equip readers with essential tools for analyzing media's societal impact.

9. Global Media and Communication

This book examines the globalization of media and its cultural consequences. It discusses
how global media flows influence local cultures and identities, and the role of media in
transnational communication. The text also addresses issues of media imperialism, cultural
hybridity, and global media governance.

Media Culture And Society Journal
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media culture and society journal: British Broadcasting and the Public-Private
Dichotomy Simon Dawes, 2017-07-10 This text offers a theoretical engagement with the ways in
which private and public interests - and how those interests have been understood - have framed the
changing rationale for broadcasting regulation, using the first century of UK broadcasting as a
starting point. Unlike most books on broadcasting, this text adopts an explicitly Foucauldian and
genealogical perspective in its account of media history and power, and unpicks how the meanings
of terms such as 'public service' and 'public interest', as well as 'competition' and 'choice', have
evolved over time. In considering the appropriation by broadcasting scholars of concepts such as
neoliberalism, citizenship and the public sphere to a critical account of broadcasting history, the
book assesses their appropriateness and efficacy by engaging with interdisciplinary debates on each
concept. This work will be of particular significance to academics and students with an interest in
media theory, history, policy and regulation, as well as those disposed to understanding as well as
critiquing the neoliberalization of public media.

media culture and society journal: The SAGE Handbook of Qualitative Data Analysis
Uwe Flick, 2013-12-18 The wide range of approaches to data analysis in qualitative research can
seem daunting even for experienced researchers. This handbook is the first to provide a state-of-the
art overview of the whole field of QDA; from general analytic strategies used in qualitative research,
to approaches specific to particular types of qualitative data, including talk, text, sounds, images and
virtual data. The handbook includes chapters on traditional analytic strategies such as grounded
theory, content analysis, hermeneutics, phenomenology and narrative analysis, as well as coverage
of newer trends like mixed methods, reanalysis and meta-analysis. Practical aspects such as
sampling, transcription, working collaboratively, writing and implementation are given close
attention, as are theory and theorization, reflexivity, and ethics. Written by a team of experts in
qualitative research from around the world, this handbook is an essential compendium for all
qualitative researchers and students across the social sciences.

media culture and society journal: Media, Culture and Society Paul Hodkinson, 2016-12-31
‘In his beautifully balanced, clear and broad-ranging account of a fast-changing field, Paul
Hodkinson has successfully brought together myriad perspectives with which to critically analyse
today’'s media culture and media society.- Sonia Livingstone, Professor of Media & Communication,
LSE Paul Hodkinson's bestseller is back, once again exploring the concepts and complexities of the
media in an accessible, balanced and engaging style. Additions to the Second Edition include: A new
chapter on advertising and sponsorship Extensive revision and updating throughout all chapters
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New material on technologies, censorship, online news, fan cultures and representations of poverty
Greater emphasis on and examples of digital, interactive and mobile media throughout Fully
reworked chapter on media, community and difference Up-to-date examples covering everything
from social media, contemporary advertising, news events and mobile technologies, to
representations of class, ethnicity and gender. Combining a critical survey of the field with a finely
judged assessment of cutting-edge developments, this Second Edition cements its reputation as the
must-have text for any undergraduate student studying media, culture and society.

media culture and society journal: Media Culture & Environ. Co-P Alison Anderson,
2019-07-12 First Published in 1997. This book is intended for final year undergraduates and
postgraduates in cultural and media studies, as well as postgraduate and academic researchers.
Courses on culture and the media within sociology, environmental studies, human geography and
politics.

media culture and society journal: Media Work, Mothers and Motherhood Susan Liddy, Anne
O'Brien, 2021-04-20 This interdisciplinary and international volume offers an innovative and critical
exploration of the impact of motherhood on the engagement of women in media and creative
industries across the globe. Diverse contributions critically engage with the intersections and
overlap between the social categories of worker and mother, and the work of media production and
maternal caregiving. Conflicting ideas about, and expectations of, mothers are untangled in the
context of the working world of radio, film, television and creative media industries. The book teases
out commonalities between experiences that are evident across a number of countries, from
Hollywood to Bollywood, as well as examining the differences between class, religion, maternal
status and cultural frameworks that surround working mothers in various nation states. It also offers
some possibilities for ways forward that can improve the lives of women workers who are also
mothers. A timely and valuable contribution to international debates on equality, mothers and
motherhood in audiovisual industries, this book will be of interest to scholars and students of media,
communication, cultural studies and gender, programmes engaged with work inequalities and
motherhood studies, and activists, funders, policymakers and practitioners.

media culture and society journal: Media, Culture & Society Richard Collins, 1986-09
Media, Culture & Society has pioneered a unique approach to media analysis. Since 1979, it has
published some of the finest theoretical and historical work in communication and cultural studies
from Britain and Europe. The articles in this reader are grouped in three parts, representing a
selection of the best work. Each part is preceded by an introductory essay which helps students
understand the issues presented, and places the theoretical contributions in context.

media culture and society journal: Reporting Humanitarian Disasters in a Social Media Age
Glenda Cooper, 2018-10-26 From the tsunami to Hurricane Sandy, the Nepal earthquake to Syrian
refugees—defining images and accounts of humanitarian crises are now often created, not by
journalists but by ordinary citizens using Twitter, Facebook, YouTube, Instagram and Snapchat. But
how has the use of this content—and the way it is spread by social media—altered the rituals around
disaster reporting, the close, if not symbiotic, relationship between journalists and aid agencies, and
the kind of crises that are covered? Drawing on more than 100 in-depth interviews with journalists
and aid agency press officers, participant observations at the Guardian, BBC and Save the Children
UK, as well as the ordinary people who created the words and pictures that framed these disasters,
this book reveals how humanitarian disasters are covered in the 21st century - and the potential
consequences for those who posted a tweet, a video or photo, without ever realising how far it would
go.

media culture and society journal: Aboriginal Peoples in Canadian Cities Heather A. Howard,
Craig Proulx, 2011-04-12 Since the 1970s, Aboriginal people have been more likely to live in
Canadian cities than on reserves or in rural areas. Aboriginal rural-to-urban migration and the
development of urban Aboriginal communities represent one of the most significant shifts in the
histories and cultures of Aboriginal peoples in Canada. The essays in Aboriginal Peoples in Canadian
Cities: Transformations and Continuities are from contributors directly engaged in urban Aboriginal




communities; they draw on extensive ethnographic research on and by Aboriginal people and their
own lived experiences. The interdisciplinary studies of urban Aboriginal community and identity
collected in this volume offer narratives of unique experiences and aspects of urban Aboriginal life.
They provide innovative perspectives on cultural transformation and continuity and demonstrate
how comparative examinations of the diversity within and across urban Aboriginal experiences
contribute to broader understandings of the relationship between Aboriginal peoples and the
Canadian state and to theoretical debates about power dynamics in the production of community
and in processes of identity formation.

media culture and society journal: Communication Yearbooks Vols 6-33 Set Various,
2021-12-02 The Communication Yearbook annuals originally published between 1977 and 2009
publish diverse, state-of-the-discipline literature reviews that advance knowledge and understanding
of communication systems, processes, and impacts across the discipline. Topics dealt with include
Communication as Process, Research Methodology in Communication, Communication Effects,
Taxonomy of Communication and European Communication Theory, Information Systems Division,
Mass Communication Research, Mapping the Domain of Intercultural Communication, Public
Relations, Feminist Scholarship, Communication Law and Policy, Visual Communication,
Communication and Cross-Sex Friendships Across the Life Cycle, Television Programming and Sex
Stereotyping, InterCultural Communication Training, Leadership and Relationships, Media
Performance Assessment, Cognitive Approaches to Communication.

media culture and society journal: Media, Culture And The Environment Alison Anderson,
2013-11-19 This book is intended for final year undergraduates and postgraduates in cultural and
media studies, as well as postgraduate and academic researchers. Courses on culture and the media
within sociology, environmental studies, human geography and politics.

media culture and society journal: Understanding Contemporary Issues in Higher
Education Brendan Bartram, 2020-10-29 This insightful book offers a wide-ranging collection of
lively discussions on contemporary issues, policies and practices in higher education. Bartram
integrates contributions from experienced academics, teachers and students in a unique approach
and structure, designed to enable students with both specific and wide-ranging interests in higher
education to extend their understanding. Including discussion points, research tasks and
suggestions on further reading in each chapter, Understanding Contemporary Issues in Higher
Education discusses a range of topics, such as: universities and the mental health ‘crisis’;
knowledge, the state and the market; the role of technology in teaching and academic
celebrification; disability, diversity and inclusive placement learning. Written specifically for
Education Studies students, this book constitutes a timely addition to student-focused themed
studies looking at aspects of higher education.

media culture and society journal: Popular Music in Contemporary Bulgaria Asya
Draganova, 2019-03-07 On the crossroads between the cultural influences of perceived global
models and local specificity, entangled in webs of post-communist complexity, Bulgarian popular
music has evolved as a space of change and creativity on the edge of Europe. An ethnographic
exploration, this book accesses insight from music figures from a spectrum of styles.

media culture and society journal: Political Islam and Global Media Noha Mellor, Khalil
Rinnawi, 2016-06-10 The development of new and social networking sites, as well as the growth of
transnational Arab television, has triggered a debate about the rise in transnational political and
religious identification, as individuals and groups negotiate this new triad of media, religion and
culture. This book examines the implications of new media on the rise of political Islam and on
Islamic religious identity in the Arab Middle East and North Africa, as well as among Muslim Arab
Diasporas. Undoubtedly, the process of globalization, especially in the field of media and ICTs,
challenges the cultural and religious systems, particularly in terms of identity formation. Across the
world, Arab Muslims have embraced new media not only as a source of information but also as a
source of guidance and fatwas, thereby transforming Muslim practices and rituals. This volume
brings together chapters from a range of specialists working in the field, presenting a variety of case



studies on new media, identity formation and political Islam in Muslim communities both within and
beyond the MENA region. Offering new insight into the influence of media exposure on national,
political, and cultural boundaries of the Islamic identity, this book is a valuable resource for students
and scholars of Middle Eastern politics, specifically political Islam and political communication.

media culture and society journal: Social Communication in Advertising William Leiss,
Stephen Kline, Sut Jhally, Jackie Botterill, Kyle Asquith, 2018-06-14 Newly updated for the digital
era, this classic textbook provides a comprehensive historical study of advertising and its function
within contemporary society by tracing advertising's influence throughout different media and
cultural periods, from early magazines through to social media. With several new chapters on the
rise of the Internet, mobile, and social media, this fourth edition offers new insights into the role of
Google, Facebook, Snapchat, and YouTube as both media and advertising companies, as well as
examining the role of brand culture in the 21st century.

media culture and society journal: Alternative and Mainstream Media Linda Jean Kenix,
2011-11-01 This book is available as open access through the Bloomsbury Open Access programme
and is available on www.bloomsburycollections.com. Historically, alternative media have been
viewed as fundamental, albeit at times culturally peripheral, forces in social change. In this book,
however, Kenix argues that these media do not uniformly subvert the hierarchies of access that are
so central to mainstream media - in fact, their journalistic norms and routines have always been
based on the professional standards of the mainstream. Kenix goes on to posit the perception of
'mainstream' and 'alternative' as a misconception. She argues that, although alternative media can -
and do - construct distinct alternative communications, they have always existed on the same
continuum as the mainstream and the two will continue to converge. Through comparative analysis,
this book argues that many alternative and mainstream media are merging to create a continuous
spectrum rooted in commercial ideology. Indeed, much of what is now considered alternative media
actually draws very little from principles of the independent press, whereas many contemporary
mainstream media now use communication techniques more commonly associated with media that
do not operate for financial gain. This book puts forward a controversial but convincing argument
around the relationship between alternative and mainstream media, drawing on examples from the
UK, US, Australia and New Zealand to strengthen and develop the central premise.

media culture and society journal: The Internet, Social Networks and Civic Engagement
in Chinese Societies Wenhong Chen, 2016-04-14 The Internet in China reflects many
contradictions and complexities of the society in which it is embedded. Despite the growing
significance of digital media and communication technologies, research on their contingent,
non-linear, and sometimes paradoxical impact on civic engagement remains theoretically
underdeveloped and empirically understudied. As importantly, many studies on the internet’s
implications in Chinese societies have focused on China. This book draws on a variety of theoretical
and methodological approaches to advance a balanced and context-rich understanding of the effects
of digital media and communication technologies, especially social media, for state legitimacy, the
rise of issue-based networks, the growth of the public sphere, and various forms of civic engagement
in China, Taiwan, and the global Chinese diaspora. Using ethnography, interview, experiment,
survey, and the big data method, scholars from North America, Europe, and Asia show that the
couture and impacts of digital activism depend on issue and context. This book was originally
published as a special issue of Information, Communication & Society.

media culture and society journal: Cultural Politics and the Mass Media Patrick Daley,
Beverly Ann James, 2004 Founded in 1923, it was the territory's first Native-owned-and-operated
newspaper and quickly became the voice of Native opposition to commercial fishing interests.
Similarly, the authors detail the formation of KYUK-AM in 1971, the first community radio station to
program in both the English and Yup'ik languages.

media culture and society journal: The Media Daniele Albertazzi, Paul Cobley, 2013-09-13
Today, arguably more than at any time in the past, media are the key players in contributing to what
defines reality for the citizens of Europe and beyond. This book provides an introduction to the way




that the media occupy such a position of prominence in contemporary human existence. This
expanded and fully updated third edition of the bestselling The Media: An Introduction collects in
one volume thirty-six specially commissioned essays to offer unrivalled breadth and depth for an
introduction to the study of contemporary media. It addresses the fundamental questions about
today’s media - for example, digitisation and its effects, new distribution technologies, and the
implications of convergence, all set against the backdrop of a period of profound social and
economic change in Europe and globally. Key features: Expert contributions on each topic
Approachable, authoritative contributions provide a solid theoretical overview of the media industry
and comprehensive empirical guide to the institutions that make up the media. Further Reading and
related web-resource listings encourage further study. New to this edition: New five part structure
provides a broad and coherent approach to media: Part 1 Understanding the Media; Part 2 What Are
the Media?; Part 3 The Media Environment; Part 4 Audiences, Influences and Effects; Part 5 Media
Representations. Brand new chapters on: Approaches to Media; Media Form; Models of Media
Institutions; The Media in Europe; Photography; Book Publishing; Newspapers; Magazines; Radio;
Television; The Internet and the Web; News Media; Economics; Policy; Public Service Broadcasting
in Europe; Censorship and Freedom of Speech; Audience Research; Sexualities; Gender; Social
Class; Media and Religion; The Body, Health and Illness; Nationality and Sex Acts. Other chapter
topics from the last edition fully updated A wider, more comparative focus on Europe. The Media: An
Introduction will be essential reading for undergraduate and postgraduate students of media
studies, cultural studies, communication studies, journalism, film studies, the sociology of the media,
popular culture and other related subjects.

media culture and society journal: Bourdieu, Language and the Media J. Myles, 2010-08-18
This book engages with key theoretical and analytical issues in the field of media, communication
and cultural studies. Using case studies of radio, internet, text messaging and photojournalism, it
deploys Bourdieu's ideas to reveal how language in the media is implicated in broader social
patterns of 'symbolic violence'.

media culture and society journal: Contemporary Television Series Silvia Branea, Bianca
Mitu, 2014-06-19 Contemporary Television Series: Narrative Structures and Audience Perception
proposes an interdisciplinary and multicultural approach of old concepts like fiction, reality and
narrativity applied to actual worldwide television series. The authors that have contributed to this
volume analyze the almost invisible barriers between fiction and reality in television series from
different perspectives. The results of their studies are extremely interesting and revealing. The new
perspectives offered by this volume will be of great interest to any scholar of European and
international studies, because they bring to light new ideas, new methodologies and results that
could be further developed. This volume allows readers to explore these unique insights, even if they
are not senior researchers, and to easily digest the content, and also to acknowledge the impact of
the viewing of television series on reality and on their own lives.
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