
media communication and culture

media communication and culture are deeply intertwined concepts that shape how societies interact,

evolve, and understand one another. This article explores the dynamic relationship between media

communication and culture, emphasizing how media serves as a powerful tool for cultural expression

and exchange. Understanding this connection is essential for grasping the impact of digital

technologies, social media platforms, and traditional forms of communication on cultural identity and

societal norms. The discussion includes an overview of media theories, the role of cultural

representation in communication, and the influence of globalization on media practices. Additionally, it

highlights the challenges and opportunities presented by media communication in preserving cultural

diversity. The comprehensive insights provided here aim to enhance awareness of the crucial role

media communication plays within cultural contexts across the world.
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Understanding Media Communication

Media communication refers to the processes and technologies involved in transmitting information to

large audiences. It encompasses various forms, including print media, broadcast media, digital

platforms, and social networks, each playing a distinct role in disseminating messages. The study of

media communication involves analyzing how messages are created, transmitted, and interpreted, as

well as the effects these communications have on audiences. It is a multidisciplinary field drawing from

communication theory, sociology, psychology, and cultural studies to better understand the

mechanisms behind mass communication.

Key Concepts in Media Communication

Several foundational concepts underpin media communication, such as encoding and decoding, media

framing, and agenda-setting. Encoding refers to the creation of messages, while decoding is the

interpretation by audiences. Media framing shapes how information is presented, influencing public

perception and discourse. Agenda-setting highlights the media's power to prioritize certain issues over

others, affecting cultural conversations and societal focus.

Types of Media Channels

Media channels have evolved considerably, with traditional outlets like newspapers, radio, and

television coexisting with digital and social media platforms. Each channel offers unique features for

communication:

Print Media: Newspapers, magazines, and books remain critical for in-depth reporting and

cultural documentation.

Broadcast Media: Television and radio provide mass reach and real-time dissemination of

information.



Digital Media: Websites, streaming services, and podcasts offer interactive and on-demand

content.

Social Media: Platforms like Facebook, Twitter, and Instagram facilitate user-generated content

and global connectivity.

The Role of Culture in Media

Culture profoundly influences media communication by shaping the values, symbols, and narratives

that media convey. Media acts as a mirror reflecting cultural norms and as a vehicle for cultural

transmission across generations and communities. Cultural contexts determine how media messages

are framed and received, making cultural literacy essential for effective communication.

Cultural Representation in Media

Media representation involves portraying cultural identities, traditions, and social realities within media

content. Accurate and diverse representation fosters inclusion and combats stereotypes, while

misrepresentation can perpetuate cultural misunderstandings and biases. The portrayal of race,

ethnicity, gender, religion, and other cultural dimensions impacts audience perceptions and societal

attitudes.

Media as a Cultural Agent

Beyond representation, media serves as an active cultural agent by influencing social norms and

facilitating cultural change. Through storytelling, advertising, and news coverage, media shapes public

opinion and cultural values. It can promote cultural preservation by highlighting heritage or drive

cultural innovation by introducing new ideas and practices.



Media Communication and Cultural Identity

Cultural identity is the sense of belonging to a group based on shared traditions, language, and

history. Media communication plays a pivotal role in reinforcing or reshaping cultural identities by

providing platforms for cultural expression and dialogue. It enables communities to maintain their

cultural heritage while engaging with broader societies.

Media’s Impact on Identity Formation

Exposure to media content influences how individuals perceive themselves and others within cultural

contexts. Media can affirm identity by showcasing relatable cultural narratives or challenge it by

presenting alternative viewpoints. This dynamic interaction affects self-esteem, social cohesion, and

intercultural understanding.

Community Building through Media

Media communication facilitates community building by connecting individuals who share cultural

backgrounds or interests. Online forums, social media groups, and cultural programming enable

cultural exchange and solidarity. These platforms support language preservation, cultural education,

and collective activism.

Globalization and Media Culture

Globalization has intensified the flow of media communication across borders, blending cultures and

creating new hybrid identities. The global media landscape allows for the rapid spread of cultural

products, ideas, and values, fostering cross-cultural interactions and sometimes cultural

homogenization.



Media Globalization Effects

Global media corporations distribute content worldwide, influencing local cultures and consumption

patterns. This phenomenon can lead to the dominance of certain cultural narratives and the

marginalization of others. However, it also provides opportunities for intercultural dialogue and greater

cultural awareness.

Hybridization of Media Cultures

Hybridization refers to the blending of media practices and cultural elements from different regions,

resulting in innovative forms of expression. For example, music genres, film styles, and digital content

increasingly reflect multicultural influences, enriching global cultural diversity.

Challenges in Media Communication and Culture

The intersection of media communication and culture presents several challenges that affect the

quality and inclusivity of cultural discourse. These challenges include cultural misrepresentation,

information overload, digital divides, and ethical concerns related to privacy and media manipulation.

Cultural Misrepresentation and Stereotyping

Inaccurate or biased media portrayals can reinforce harmful stereotypes and perpetuate cultural

misunderstandings. Addressing these issues requires increased cultural sensitivity, diversity in media

production, and critical media literacy among audiences.

Digital Divide and Access Inequality

Access to media communication technologies is uneven across different regions and social groups.

The digital divide limits participation in cultural exchanges and access to information, exacerbating



social inequalities and hindering cultural inclusion.

Ethical Issues in Media Communication

Ethical considerations in media include respecting cultural privacy, avoiding cultural appropriation, and

ensuring truthful representation. Media professionals must navigate these issues carefully to maintain

credibility and foster trust within diverse cultural communities.

Future Trends in Media Communication and Culture

The future of media communication and culture is shaped by technological advancements and evolving

societal needs. Emerging trends include the rise of immersive media, artificial intelligence in content

creation, and increased emphasis on culturally responsive communication strategies.

Immersive and Interactive Media

Technologies such as virtual reality (VR) and augmented reality (AR) offer new ways to experience

and share culture. These tools enable immersive storytelling that can deepen cultural understanding

and engagement.

Artificial Intelligence and Cultural Content

AI-driven media production is transforming how content is created and personalized. While offering

efficiency and innovation, it also raises questions about cultural authenticity and the potential loss of

human nuance in cultural narratives.



Culturally Responsive Communication

As global audiences become more diverse, media communication strategies increasingly prioritize

cultural responsiveness. Tailoring content to respect cultural values and languages enhances

inclusivity and audience connection.

Frequently Asked Questions

How has social media influenced modern communication practices?

Social media has transformed modern communication by enabling instant, global interaction, facilitating

the spread of information, and creating new platforms for personal and professional expression. It has

also shifted communication towards more visual and interactive formats.

What role does culture play in shaping media communication?

Culture influences media communication by determining the values, norms, and symbols that shape

message creation and interpretation. It affects language use, storytelling styles, and the reception of

media content across different societies.

How does media representation impact cultural identity?

Media representation can reinforce or challenge cultural identities by shaping public perceptions,

promoting cultural diversity, or perpetuating stereotypes. Positive representation fosters inclusion and

pride, while negative portrayals can lead to marginalization.

What are the challenges of cross-cultural communication in global

media?

Challenges include language barriers, differing cultural norms and values, misinterpretation of

messages, and ethnocentrism. These can lead to misunderstandings or offense, making it essential for



media producers to be culturally sensitive and inclusive.

How has digital media transformed cultural consumption?

Digital media has expanded access to cultural content worldwide, enabling users to consume diverse

media forms on-demand. It has also enabled participatory culture, where audiences can create and

share content, influencing cultural trends and practices.

In what ways does media communication affect social movements and

cultural change?

Media communication amplifies social movements by spreading awareness, mobilizing supporters, and

shaping public discourse. It can accelerate cultural change by challenging dominant narratives and

promoting new ideas and values.

What is the impact of globalization on media communication and

culture?

Globalization facilitates cultural exchange and the spread of media content across borders, leading to

hybrid cultures and shared global communication practices. However, it can also lead to cultural

homogenization and loss of local traditions.

How do media technologies influence cultural storytelling methods?

Media technologies introduce new storytelling formats such as interactive narratives, virtual reality, and

transmedia storytelling, allowing for immersive and multi-sensory experiences. They also enable

broader participation in storytelling across cultures.

Why is media literacy important in the context of media

communication and culture?

Media literacy empowers individuals to critically analyze media messages, recognize biases, and



understand cultural contexts, promoting informed consumption and responsible communication. It is

crucial for navigating the complex media landscape and fostering intercultural understanding.

Additional Resources

1. Understanding Media: The Extensions of Man

Marshall McLuhan's seminal work explores how different media technologies shape human

experiences and societal structures. He introduces the concept that "the medium is the message,"

emphasizing the impact of the medium itself over the content it carries. This book is foundational for

understanding the relationship between media, communication, and culture.

2. Media and Cultural Studies: KeyWorks

Edited by Meenakshi Gigi Durham and Douglas M. Kellner, this anthology compiles essential essays

that have shaped the field of media and cultural studies. It covers critical theories related to media

representation, ideology, identity, and power dynamics. The collection provides a broad overview of

how media influences cultural practices and social relations.

3. Communication Power

Manuel Castells examines the role of communication networks in shaping power structures within

society. He argues that control over communication channels is central to political and economic power

in the digital age. This book provides insight into the interplay between communication, technology,

and culture in modern societies.

4. Media Culture: Cultural Studies, Identity and Politics Between the Modern and the Postmodern

Douglas Kellner analyzes the relationship between media culture and contemporary social and political

issues. He discusses how media shapes identities and cultural politics in both modern and postmodern

contexts. The book offers critical perspectives on media's role in constructing reality and influencing

public consciousness.

5. Culture and Communication: The Logic by Which Symbols Are Connected

James W. Carey presents communication as a symbolic process that creates and sustains culture. He



contrasts the transmission view of communication with the ritual view, emphasizing the latter's role in

maintaining shared meanings and social cohesion. This work is important for understanding

communication as a cultural practice.

6. Media/Society: Industries, Images, and Audiences

David Croteau and William Hoynes provide a comprehensive introduction to the media industries and

their role in shaping culture and society. The book explores media production, content, and audiences,

highlighting issues such as regulation, globalization, and media effects. It is a valuable resource for

students and scholars of media communication.

7. Keywords: A Vocabulary of Culture and Society

Raymond Williams offers an influential exploration of the key terms that shape cultural and media

studies discourse. By tracing the historical development and changing meanings of words like

"culture," "media," and "communication," Williams provides deep insight into how language influences

cultural understanding. This book is essential for grasping the conceptual foundations of media

communication.

8. Out of the Shadows: Analytical Approaches to Social and Cultural Communication

This collection of essays presents diverse theoretical perspectives on the analysis of social and

cultural communication. It addresses topics such as discourse, ideology, and identity within media

contexts. The book encourages critical reflection on how communication practices shape and reflect

cultural power relations.

9. Media, Culture and Society: An Introduction

Paul Hodkinson offers an accessible overview of the key concepts and debates within media, culture,

and society studies. The text covers the history of media, audience reception, cultural identity, and the

impact of digital technologies. It serves as a foundational guide for understanding the complex

relationships between media communication and cultural dynamics.
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  media communication and culture: Media, Communication, Culture James Lull, 2000 For
this new edition coverage has been expanded from six to eleven chapters, and has been thoroughly
updated to include all new developments in the field.--BOOK JACKET.
  media communication and culture: Communication as Culture James W. Carey, 1992
Carey's seminal work joins central issues in the field and redefines them. It will force the reader to
think in new and fruitful ways about such dichotomies as transmissions vs. ritual, administrative vs.
critical, positivist vs. marxist, and cultural vs. power-orientated approaches to communications
study. An historically inspired treatment of major figures and theories, required reading for the
sophisticated scholar' - George Gerbner, University of Pennsylvania ...offers a mural of thought with
a rich background, highlighted by such thoughts as communication being the 'maintenance of
society in time'. - Cast/Communication Booknotes These essays encompass much more than a
critique of an academic discipline. Carey's lively thought, lucid style, and profound scholarship
propel the reader through a wide and varied intellectual landscape, particularly as these issues have
affected Modern American thought. As entertaining as it is enlightening, Communication as Culture
is certain to become a classic in its field.
  media communication and culture: Media, Communication, Culture James Lull, 2013-05-02
Media, Communication, Culture offers a bold and comprehensive analysis of developments in the
field amidst the effects of postmodernism and globalization. James Lull, one of the leading scholars
in the discipline, draws from a wide range of social and cultural theory, including the work of John B.
Thompson, Thomas Sowell, Nestor Garcia Canclini, Anthony Giddens and Samuel P. Huntington, to
formulate a well balanced and highly original account of key contemporary developments worldwide.
The first edition of Media, Communication, Culture became a well established introductory text. For
this new edition coverage has been expanded from six to ten chapters, and has been thoroughly
updated to include all new developments in the field. In his familiar and accessible style, Lull brings
to life a diverse range of examples and mini case studies which will prove invaluable to the reader.
These range from the hip-hop hybrids of New Zealand's Maori youth and the vastly divergent
meaning of race and culture in Brazil and the United States to the global impact of McDonalds and
Microsoft. Complex theoretical ideas such as globalization, symbolic power, popular culture,
ideology, consciousness, hegemony, social rules, media audience, cultural territory, and
superculture are explained in a clear and engaging way that challenges traditional understandings.
By connecting major streams of theory to the latest trends in the global cultural mix, the book
provides a fresh and unsurpassed introduction to media, communication and cultural studies. It will
prove essential reading for undergraduates and above in the fields of media studies, communication
studies, cultural studies and the sociology of culture.
  media communication and culture: Super Media Michael R. Real, 1989-05-01 Written in a
clear and engaging style, Super Media introduces and examines the newly emerging cultural studies
approach to understanding media. Michael Real begins by providing a critical review of previous
traditions of media research and theory -- illustrated with tables and comparative charts -- and
re-integrates media study around cultural studies. He argues that issues of personal identity and
consciousness, of conflict and bias, of politics and policy, are more effectively articulated and
understood through cultural studies. Drawing from both humanities and the social sciences, he
centers his analyses in text, meaning, representation, interpretation, conflict, ideology, hegemony
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and culture. Extensive case stud
  media communication and culture: Communication, Cultural and Media Studies: The
Key Concepts John Hartley, 2003-12-16 This is the third edition of an up-to-date, multi-disciplinary
glossary of the concepts you are most likely to encounter in the study of communication, culture and
media, with new entries and coverage of recent developments.
  media communication and culture: Media, Communication, & Culture Studies , 1994*
  media communication and culture: Exploring Media Culture Michael R. Real, 1996-09-26
Michael R. Real is one of our best writers in the arena of critical studies in mass communication, and
he has made his most significant contribution to date with Exploring Media Culture. The book is
insightful, thought-provoking, and authoritative yet is highly accessible to undergraduate and
graduate students alike. Professor Real knows where to find his college readers, and he meets them
where they live. His explanations are candid, his examples timely, and his positions compelling. The
case studies afford some of the best exemplars of the intersection of ritual participation and media
texts in everyday life ever published. Exploring Media Culture is no ordinary textbook. It is a primer
for life in the information age. In fact, this may be the first media criticism book that students will
want to keep on their bookshelves long after they have graduated from college. --Robert K. Avery,
Professor of Communication, University of Utah Exploring Media Culture is a beautifully written,
intellectually challenging, and highly readable exploration of the mysterium of contemporary mass
media and popular culture. Michael R. Real does a masterful job of empowering his
readers--teaching them how to make sense of everything from Madonna to postmodernism. Students
will find this book - which deals with texts that many of them are familiar with -- fascinating, and in
some cases terrifying. --Arthur Asa Berger, Broadcast & Electronic Communication Arts Department,
San Francisco State University Providing a timely, fresh interpretation of media analysis, Exploring
Media Culture is an engaging alternative to the typical mass communication text. Expanding on the
approach used in his previous work, author Michael R. Real examines the interplay between popular
culture and the media. Each chapter uses an aspect of popular culture to explicate a variety of
complex topics such as ritual, postmodernism, identity, and political economy. Real includes analysis
of such cultural phenomena as: - Hollywood films, the Superbowl, and presidential elections - MTV,
video games, and the Internet - Music, aerobics classes, and the Olympics By staying close to texts,
narratives, interpretations, and rituals of actual people, readers can lay open great ranges of media
culture without getting lost in the most esoteric, though important of scholarly debates today.
Exploring Media Culture is a guide for those who expect to attend to film, television, popular music,
and similar media culture or conduct formal research on media. Students in communication, media
studies, mass communication sociology, cultural studies, and popular culture will find this text is
ideal for the classroom; it synthesizes a wide range of recent scholarship in an understandable
format.
  media communication and culture: Understanding Media Culture Jostein Gripsrud,
2017-09-07 The mass media open our private lives to the world around us. They are central to
economic, cultural and political processes, through words, images and music. They address us in
innumerable genres - from advertising to news journalism, from soap operas to sports coverage,
from political debates to feature films and novels. This refreshingly different introduction to media
studies offers an understanding of the mass media which is critical but which does not deny the
pleasures they offer. Reflecting the trends of today's media and cultural studies courses, it
introduces students both to social scientific approaches and those of the humanities and aesthetics.
The central debates of media and communication studies are presented, starting from the
individual's relation to the mass media and exploring questions of identity, influence and social
differences. It then introduces the different methods used in analysing media texts, and concludes
with a discussion of the public sphere and democracy, media technology, institutions and
production. Each topic is presented in such a way as to encourage the reader to take part in
discussions and further work. Understanding Media Culture is written in an engaged and engaging
way and offers an invitation to a deeper understanding for anyone interested in the field.



  media communication and culture: MediaMaking Lawrence Grossberg, 2006 Taking a
unique approach to the study of mass communication and cultural studies, MediaMaking is a volume
that presents the current knowledge about the relationship between media, culture, and society.
What sets this volume apart from competing texts is the approach taken and the distinguished
scholarship. Rather than examining each major medium separately (newspapers, books, magazines,
radio, television, film), the authors contend that mass communication cannot be studied apart from
the other institutions in society and the other dimensions of social life-each is shaping and defining
the other. They hold that media can only be understood in relation to their context-institutional,
economic, social, cultural, and historical. As such, this book explores the variety of ways in which the
media are involved in our social lives. The authors explore the different relationships between the
media and the systems of social value and social differences that organize power in contemporary
society. They examine how the media are reproduced and consumed and what they produce in turn.
Theoretically and analytically organized with sections on media′s relation to behavior, politics, media
effects, the public, globalization, organizations, meaning , and ideology, this text offers students a
more comprehensive understanding of the nature of media communication processes-an absolutely
necessary part of understanding contemporary life.
  media communication and culture: Media and Everyday Life Tim Markham, 2017-03-15 This
innovative introduction to media studies challenges conventional accounts of what media do to
people – focusing instead on what people do with media in the course of everyday life. By rejecting
the conventional media studies approach, the book provides a fresh way of thinking about media
cultures and provokes thought into how media influences daily social norms. Smartly organized,
each chapter offers a broad discussion of various facets of media, such as technology, social media
and industries. Key trends and traditions are also considered, helping to define how media has
become so entwined in the everyday experience. Written by a respected author and academic in the
field, the book offers an accessible overview for students of media, communication and cultural
studies looking to explore how modern-day media practices impact on the experience of everyday
life, making this the essential companion to introductory media studies courses.
  media communication and culture: Media and Communication in Canada Mike Gasher,
David Skinner, Natalie Coulter, 2020 Now in its ninth edition, Media and Communication in Canada
continues to provide a comprehensive introduction to the study of media and communication in
today’s society. Thoroughly revised and updated, this authoritative guide explores the shifting
nature of media and communication systems by examining traditional and new media, and a wealth
of current media issues and trends. Highlighting historical and social contexts, theoretical
perspectives, and cutting-edge research and debates, Media and Communication in Canada will help
students think critically about the place and role of media and communication in their own lives and
in Canadian society. This ninth edition sees a slightly smaller book (32 pp. shorter), the collapse of
three chapters into two succinct introductions, the addition of a new chapter on advertising and
promotional culture, and a brand-new title—Media and Communication in Canada—to better reflect
modern communications education in Canada and globally.--
  media communication and culture: How to Get a 2:1 in Media, Communication and Cultural
Studies Noel R Williams, 2004-05-25 How can you succeed in media, communication and cultural
studies? How can you sort out your dissertation? This guide defines the field, provides easy tips on
being a good learner and supplies a trouble-shooting and problem solving guide for all aspects of
your study.
  media communication and culture: Communication, Culture and Hegemony Martín Barbero
Martín B., 1993-06-30 Communication, Culture and Hegemony is the first English translation of this
major contribution to cultural studies in media research. Building on British, French and other
European traditions of cultural studies, as well as a brilliant synthesis of the rich and extensive
research of Latin American scholars, Mart[ac]in-Barbero offers a substantial reassessment of critical
media theory.
  media communication and culture: Media and Cultural Theory James Curran, David



Morley, 2007-05-07 Containing new thinking and original surveys from leading international
scholars, this ideal course reader uses contemporary media, film texts and case studies to address
key issues and debates within media and cultural studies the world over.
  media communication and culture: Media Studies: Media history, media and society
Pieter Jacobus Fourie, 2007 While examining exactly who owns the media and who produces the
media, this text manages to encompass the systematic, critical, and analytical media in all its forms
and concludes that the media is one of the most important generators and disseminators of meaning
in contemporary society. Investigating the power relationships between the media and politics,
culture, economy, society, and above all, democracy, this resource is well-suited for anyone with an
interest in the modern role of media in society.
  media communication and culture: The Sage Handbook of Promotional Culture and Society
Lee Edwards, Clea Bourne, Jason Vincent A. Cabañes, Gisela Castro, 2024-12-04 The Sage
Handbook of Promotional Culture and Society critically examines the social, political, and cultural
impact of promotional industries, including advertising, branding, public relations, strategic
communication, and marketing communication. By adopting a global and inclusive approach to its
subject, the Handbook champions marginalised voices and cross-cultural scholarship. It brings
together contributions from and about a broad range of countries and contexts beyond the Global
North, providing a well-rounded picture of promotion as the international phenomenon it is today
Chapters explore both established and emerging topics, with an entire section dedicated to the
interplay between promotion and identities, as well as providing coverage of interdisciplinary issues
such as promotional media and children, the climate crisis, and social media influencers. There is
also a clear focus on bridging theory and practice, with discussions of promotional occupations and
workers woven through the chapters. By reflecting on the questions of what promotional culture is
today, how it has evolved, and where it is practiced and by whom, this Handbook is essential reading
for scholars and students seeking to shape future research and debate in this dynamic field. Part 1:
Promotional Culture and Industry Logics Part 2: Promotional Practices Part 3: Promotion and
Identities Part 4: Promotion and Popular Culture Part 5: Promotion and Institutional Power
  media communication and culture: Making the University Matter Barbie Zelizer, 2012-03-29
Making the University Matter investigates how academics situate themselves simultaneously in the
university and the world and how doing so affects the viability of the university setting. The
university stands at the intersection of two sets of interests, needing to be at one with the world
while aspiring to stand apart from it. In an era that promises intensified political instability, growing
administrative pressures, dwindling economic returns and questions about economic viability, lower
enrolments and shrinking programs, can the university continue to matter into the future? And if so,
in which way? What will help it survive as an honest broker? What are the mechanisms for ensuring
its independent voice? Barbie Zelizer brings together some of the leading names in the field of media
and communication studies from around the globe to consider a multiplicity of answers from across
the curriculum on making the university matter, including critical scholarship, interdisciplinarity,
curricular blends of the humanities and social sciences, practical training and policy work. The
collection is introduced with an essay by the editor and each section has a brief introduction to
contextualise the essays and highlight the issues they raise.
  media communication and culture: Re-thinking Mediations of Post-truth Politics and
Trust Jayson Harsin, 2023-12-29 This collection reaches beyond fake news and propaganda,
misinformation, and charismatic liars, to explore the lesser-publicized cultural forms and practices
that serve as a cultural infrastructure for post-truth society and politics. Situating post-truth in
specific contexts as a site of contestation or crisis, the book critically explores it as a dynamic and
shifting site around which political and cultural practices in specific contexts revolve and overlap.
Through a breadth of perspectives, the volume considers a number of overlapping cultural and
political developments across varying national and transnational contexts: changing technologies
and practices of cultural production that sometimes shift and at other times reproduce authority of
traditional institutional truth-tellers; seismic cultural changes in representations, values, and roles



regarding gender, sexuality, race, and historical memory about them, as well as corresponding
reactionary discourses in the culture wars; questions of authenticity, honesty, and power relations
that combine many of the former shifts within an all-encompassing culture of (self-)promotional,
attentional capitalism. These considerations lead scholars to focus on corresponding shifting cultural
dynamics of popular truth-telling and (dis-)trust-making that inform political culture. In this more
global view, post-truth becomes foremost an influentially anxious public mood about the struggles to
secure or undermine publicly accepted facts. This nuanced and insightful collection will interest
scholars and students of communication studies, media and cultural studies, media ethics,
journalism, media literacy, sociology, anthropology, philosophy, and politics.
  media communication and culture: Culture in the Communication Age James Lull,
2002-01-04 What does it mean to live in the Communication Age? What has happened to culture in
the Communication Age? What is the nature of culture today? Culture in the Communication Age
brings together some of the world's leading thinkers from a range of academic disciplines to discuss
what 'culture' means in the modern era. They describe key features of cultural life in the
'communication age', and consider the cultural implications of the rise of global communication,
mass media, information technology, and popular culture. Individual chapters consider: * Cultures of
the mind * Rethinking culture in a global context * Re-thinking Culture, from 'ways of life' to
'lifestyle' * Gender and Culture * Popular Culture and Media Spectacles * Visual Culture * Star
Culture * Computers, the Internet and Virtual Cultures * Superculture in the Communication Age
  media communication and culture: International Handbook of Children, Media and
Culture Kirsten Drotner, Sonia Livingstone, 2008-02-19 This essential volume brings together the
work of internationally-renowned researchers, each experts in their field, in order to capture the
diversity of children and young people′s media cultures around the world. Why are the media such a
crucial part of children′s daily lives? Are they becoming more important, more influential, and in
what ways? Or does a historical perspective reveal how past media have long framed children′s
cultural horizons or, perhaps, how families - however constituted - have long shaped the ways
children relate to media? In addressing such questions, the contributors present detailed empirical
cases to uncover how children weave together diverse forms and technologies to create a rich
symbolic tapestry which, in turn, shapes their social relationships. At the same time, many concerns
- even public panics - arise regarding children′s engagement with media, leading the contributors
also to inquire into the risky or problematic aspects of today′s highly mediated world. Deliberately
selected to represent as many parts of the globe as possible, and with a commitment to recognizing
both the similarities and differences in children and young people′s lives - from China to Denmark,
from Canada to India, from Japan to Iceland, from - the authors offer a rich contextualization of
children′s engagement with their particular media and communication environment, while also
pursuing cross-cutting themes in terms of comparative and global trends. Each chapter provides a
clear orientation for new readers to the main debates and core issues addressed, combined with a
depth of analysis and argumentation to stimulate the thinking of advanced students and established
scholars. Since children and young people are a focus of study across different disciplines, the
volume is thoroughly multi-disciplinary. Yet since children and young people are all too easily
neglected by these same disciplines, this volume hopes to accord their interests and concerns they
surely merit.
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